BRAND STRATEGY

EPCOT Hidden Details

A practical route through six small discoveries worth noticing.
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STOP 01

The talking trash can

Look for a playful character interaction that turns an ordinary park object into a small performance moment.

e Pause and observe
e Keep the camera ready

e Let the surprise lead the story
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STOP 02

Journey of Water

Use the Moana-inspired water trail as a visual pause and a family-friendly discovery along the route.

e Explore the interactive details
e Notice how the environment changes

e Plan time for children to engage
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STOP 03

A quiet character moment

The United Kingdom area can hold small, unexpected character encounters away from the busiest paths.

e Walk beyond the main view
e Watch for subtle movement

e Treat the discovery as part of the route
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STOP 04

Germany details

Look for the wishing well and make room for a caramel stop while exploring the pavilion.

¢ Find the storybook detail
e Pair the visual stop with a food discovery

e Save the location for later
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STOP 05

Mexico lunch strategy

La Cantina and La Hacienda offer a practical planning detail around seating and timing at lunch.

e Check operating hours
e Plan the meal before the rush

e Use the pavilion as a route anchor
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STOP 06

Space Base

Near Mission: SPACE, add a space-themed stop that extends the story beyond the attraction itself.

e Build the stop into the route
e Notice the design details

e End with a clear next destination

Guide concept, route, copy, and visual
direction by Luiza Castro.
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