BRAND STRATEGY

Global Communications

A clearer, more human brand presence for technical immigration communication.
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THE CONTEXT

[ADD: 1-2 sentences on the client's starting point
and challenge]

This placeholder is intentionally left for the client-specific starting point. It should identify the communication problem
without adding claims that have not been confirmed.
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THE DIRECTION

Authority without distance.

An owl-led identity and structured editorial system balance clarity, credibility, and approachability across social and
sales communication.

e Recognizable brand symbol
e C(Clear hierarchy
e Human, direct language

e A consistent educational rhythm
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VISUAL SYSTEM

A flexible identity for complex topics.

The system creates recognizable structure while leaving room for service explanations, timely updates, and
authority-building narratives.

e Typography and color rules
® Repeatable post architecture
e Owl-led brand cues

e Accessible information design
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CONTENT ARCHITECTURE

Expertise made easier to follow.

Service content is organized as a sequence that moves from intake and evidence mapping to drafting, review, and
delivery.

e Brand introduction
e C(Criteria mapping
e Process education

® Quality control
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CHANNEL PLANNING

A consistent path from question to clarity.

Channel and content planning aligns each topic with the audience question, the right format, and a clear next step.

e Educational carousels
e Authority-led short posts
e Service explanations

e Content performance diagnosis
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